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TESTO : IMAGES & MESSAGES - di Sanita, Saraceno , Pope ( EDISCO)

MODULE 1 - ADVERTISING

UNIT 1 : WELCOME TO THE ADVERTISING WORLD

A : WHAT IS ADVERTISING ?
B : DIFFERENT KINDS OF ADVERTISEMENT

UNIT 2 : A BIT OF HISTORY

A : HOW ADVERTISING BEGAN

B : THE FIRST HALF OF THE 20TH CENTURY C: TELEVISION
AND THE NEW MEDIA

UNIT 3 : ADVERTISING LANGUAGE FEATURES
A : ADVERTISING TEXTS
B : DECODING ADVERTISEMENTS

C: ELECTRONIC TRADING AND PROMOTION : LANGUAGE AND STRATEGIES

MODULE 2 - THE ADVENT OF GRAPHIC DESIGN

UNIT 2 : CHOOSING AND USING TYPE

A: TYPOGRAPHY : A BRIEF OVERVIEW

B : FONTS

C: ANEW TYPOGRAPHY

D : THE FATHER OF THE TIMES NEW ROMAN

UNIT 3 : GRAPHIC DESIGN PRACTICE
A : BRANDING AND POSITIONING
B : BRAND IDENTITY AND GRAPHIC DESIGN

MODULE 3 — ADVERTISING AND ITS AUDIENCE

UNIT 1 : THE CONSUMER SOCIETY
A : CONSUMPTION AND THE CONSUMER SOCIETY
B : MOTIVATIONAL RESEARCH
C : CONSUMER MOTIVATION AND BEHAVIOUR
D : APPEALING TO FEELINGS AND FEARS
UNIT 3 : ADVERTISING COMMUNICATION
A: AVERTISING AND ITS AUDIENCE
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B : THE USE OF INFLUENCERS IN ADVERTISING

CONVERSATRICE : 10 ORE DI LEZIONE IN COMPRESENZA CON INSEGNANTE MADRELINGUA

Compiti per le vacanze: lettura consigliata e attivita del libro “LEONARDO DA VINCI” OXFORD factfiles series editor :
Christine Lindop

COMPITI PER LE VACANZE

DAL LIBRO OXFORD PAG 190-191 READING-LISTENING-WRITING

PAG 192-193 READING-LISTENING -WRITING

TUTTI GLI ELABORATI SARANNO CONSEGNATI A SETTEMBRE ALL'INSEGNANTE ( CARTACEO)

WRITING GUIDE PAG 202 BIOGRAPHY- PAG 204 PRODUCT REVIEW -PAG 205 OPINION ESSAY-
PAG 206 FOR-AGAINST

ESSAY

Unit 7 esercizi da pag. 154-155

Unit 8 esercizi da pag 164-165

Unit 9 esercizi da pag 174-175

DAL LIBRO DI GRAFICA PAG 38 A 41 MODULE 1

PGA 74 A 77 MODULE 2
PAG 112 A 115 MODULES3

CREMONA, 04/06/2022 Prof.ssa Annalisa Prisco



UNIT 3 : ADVERTISING COMMUNICATION
B : THE USE OF INFLUENCERS IN ADVERTISING

SI INTENDE CHE LE LETTURE SONO STATE SVOLTE SOLO NELLE PARTI
SOTTOLINEATE

CONVERSATRICE : 7 ORE DI LEZIONE IN COMPRESENZA CON MRS . JANE NORTH

CREMONA,1 GIUGNO 2018 PATRIZIA ABELLI



